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‘Consume With Care’

How are we connected to the world around us? 

How do our links - through people, food, money, 

technology and ideas – a�ect us, the world we live 

in and people in the Global South? Are young people 

active citizens or just consumers who buy first and think 

later? This year’s One World Week central action ‘Consume with 

Care’ looks at how we as consumers, have ‘purchasing power’ in what we 

buy and how we spend our money. Changing our spending habits can 

positively benefit people, places and production locally and globally.  
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Step 1
Explore the Issues

Using activities from the 

education resource ‘A Rich 

Man’s World?’, explore 

issues relating to 

consumerism. Who are the 

winners and losers when 

it comes to global trade? 

How does my purchasing 

power a�ect others when 

I ‘Consume with Care?

Step 2
Plan Your Action

Option 1 – Carry out a survey among your family, friends and members of your 

community to find out what they know about the products they use and consume. 

(See Activity 20 in the resource pack). 

Option 2 – Choose a product that your entire group is familiar with, e.g.  a mobile 

phone (see Activity 13) or clothing such as a sportswear brand (see Activity 14) and 

explore the life cycle of this product. Highlight who gets a fair deal in the cycle from 

producer to consumer and explore what is our role in the process.

Option 3 – Undertake an audit of local shops to gather information about how many 

countries they stock produce from. Interview the shop manager and customers to see 

how aware they are of the diversity of people and places represented on the shelves. 

What are the positive and negative impacts?

Option 4 – Think about the type of world you would like to live in (see Activity 18). 

Create a digi-tale based on the Action Idea in the resource pack (page 36)

Step 3
Create an Advertising Campaign

Using one of the options provided, or your 

own ideas, create an advertising campaign to 

highlight your findings and the connections 

between people, products and places around 

the world. Develop a drama, video, art work, 

song, dance, rap or rhyme to show what you 

have discovered. What is the real story 

behind the things we buy? If we ‘Consume 

with Care’ what would change? Make it as 

colourful and attractive as you can to get 

people’s attention. Remember to follow the 

Dóchas Code of Conduct on Images and 

Messages when you are creating your work. 

(www.youthdeved.ie/ImagesMessages)

Step 4
Display Your Work

During One World Week, use your 

local youth centre, school or a 

public space such as a library, 

parish centre or shopping centre 

to unveil your advertisement. 

Invite your family, friends, 

community, the media and local 

politicians along to meet your 

group. Ask them how they would 

take action on the issue and how 

they can help you to spread your 

message elsewhere. 

Step 5
Meet Other Groups

NYCI will host two national 

events for participating 

youth groups to showcase 

their work on Saturday 12th 

November in Cork and 

Saturday 19th November at 

the Irish Aid Centre, Dublin. If 

you cannot attend, send us 

pictures or recordings of your 

work to the address below. 

They will be exhibited on our 

website and at a national 

level during One World Week. 
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